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Board of Directors 2007-2008 The Better Business Bureau of Chicago and Northern Illinois, Inc.

To Ask About A Company Or File
A Complaint The Better Business
Bureau makes it easy to obtain
information about a company or
charity, or to file a complaint.
Here’s how:

BBB Website
www.chicago.bbb.org Available
24-hours everyday. 

U.S. Mail/Fax Write or fax the BBB
office nearest you:

Chicago 330 N. Wabash Avenue,
Suite 2006 Chicago, IL 60611 Fax:
312.832.9985

Rockford 810 E. State Street, 3rd
Floor Rockford, IL 61104 Fax:
815.963.0329

0Telephone Automated Services
are available 24 hours a day, 7
days a week… 312.832.0500 to file
a complaint or obtain a report.

Personal Service 312.832.0500
Consumer consultants are avail-
able from 8:00 am to 6:00 pm
Monday through Friday. 

BBB AUTOLINE 800.955.5100
This service only deals with com-
plaints related to problems with
vehicles made by certain manufac-
turers.

Bienvenidos al BBB en español
información importante para el
consumidor en español. Propor-
cionado por el Better Business
Bureau, sirviendo al área de 
Chicago y el Norte de Illinois

WHAT THIS CONSUMER RESOURCE GUIDE WILL DO FOR YOU
how to reach your BBB

officers & members of the executive committee

Complaints taken over the internet are processed immediatly provided the
BBB has contact information.

Complaints taken over the telephone are processed within 24 hours.

President & CEO 
Steve J. Bernas

Immediate Past Chair
Doris K. Christopher
The Pampered Chef, Ltd.

Vice Chair 
Roy Spencer 
Perma-Seal Basement
Systems, Inc.

Vice Chair 
Dan B. Stone 
Alberto-Culver  
Company

Treasurer 
Carl Jacobson 
GE Commercial
Finance Real Estate

Chair 
Charles A. Gavzer
Cataldo Enterprises

Secretary 
Michael E. Stanczak
Hanson Material  
Service Corp.

Vice Chair 
Gerald M. Cole
Cole & Associates

The BBB Consumer Resource Guide is included in all editions of the Chicago Sun-
Times on June 2nd, 2008. The Guide provides highlights on how to use the Better
Business Bureau to protect you and your money. Over 9,400 people each calendar
day are using our website www.bbb.org  to obtain information and service from us.
Our database includes information on our business accredited businesses as does this
Consumer Resource Guide by industry classification. It also includes reports on almost
95,000 other companies in northern Illinois, including non-members, some of whom
are not worthy of your business. Therefore we encourage you to as our jingle states:
“before you purchase or donate, check it out with the Better Business Bureau.”
Accredited Businesses listed in this Guide are as of April 29, 2008.

Our goal is to make information available to help protect your money from the ques-
tionable businesses as well as to help you find businesses which you can trust. When you
contact one of our accredited businesses make sure you inform them that you saw their
ad or their name in the BBB Consumer Resource Guide. This is an additional assurance
of satisfaction as each BBB Accredited Businesses must meet and maintain ethical stan-
dards of business practice in order to remain its accreditation.

Sincerely,

Charles A. Gavzer Steve J. Bernas
Chair President & CEO
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When paying bills, make a “payment” to yourself
and deposit this money into a savings account

Eliminate two trips to your favorite coffee shop
each week

Review your phone and cable plans, looking 
for ways to get less expensive packages

Call your credit card companies and inquire 
about a lower interest rate 

ways to save 
more money

10

For more tips visit YourMoneyCounts.com
Your online guide to financial and credit education

1

2

3

4

5

6

Check your insurance policies for ways to lower
premiums by raising deductibles

Switch to generic brands when possible

Reduce your dining out habits

Join retailers’ free rewards or loyalty programs

Replace one monthly movie date with one 
“at home” video evening

Redirect a portion of any pay increase to a 
savings account

HSBC supports the Better Business Bureau
and its 96 years of protecting customers.

© 2008, HSBC North American Holdings, Inc. All rights reserved.
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Start With Trust. The Bet-
ter Business Bureaus is telling
consumers to do just that
through a new brand and
public outreach campaign.
Launching nationally today,
the effort will promote how
BBB can help consumers
make better choices and
more informed pre-purchase
decisions. 

In 2007, BBB of Chicago
and Northern Illinois handled
a record-breaking 58,000
complaints from consumers,
marking the fifth consecutive
year complaints have risen.
And, according to a national
survey by Princeton Research

Associates International,
about one in five adult con-
sumers in the U.S. (22 per-
cent) have contacted BBB in
the past three years to get
information about a business
or charity. 

“While our current business
and consumer usage is most
impressive, we aren’t reaching
as far and deep as we want to
and don’t want customers to
lose out on what we have to
offer,” said Steve J. Bernas,
president & CEO of the Better
Business Bureau of Chicago
and Northern Illinois. “The
purpose of this campaign
both in northern Illinois and

nationally is to let more peo-
ple know that they can find
businesses they can trust and
avoid ones that have a bad
track record by checking
them out with BBB.” 

The 81-year-old non-profit
organization provides a
wealth of free information,
consumer advice and compa-
ny reports that measure the
trustworthiness of all sorts of
businesses. BBB Reliability
ReportsTM

We’re on top of all of the
latest innovations:

BUR - built up roofing
EPDM - compound rubber elastomer
PVC - polyvinylchloride
TPO - thermoplastic polyolefin
MB - modified bitumen

www.matthewsroofing.com
3737 W. North Ave.

Chicago, Illinois 60647

773.276.4100

Architectural Sheet
Asphalt & Gravel
Asphalt Shingles
Coatings
Deck Replacement

Gutters & Downspouts
Maintenance & Repairs
Modified Bitumen
Roof Restoration
Single Ply

Skylights
Slate & Tile
Wood Shingle* Shake
Standing Seam

COMMERCIAL • INDUSTRIAL • RESIDENTIAL

Serving Chicago & Suburbs

We began in 1934...

&we’re still going strong
BBB Reinvigorates 
Brand, Increases Focus
to Help Consumers Make 
Better Pre-Purchase Decisions
81 year old institution updates image and kicks 
off “Start With Trust®” public outreach campaign

Abt Electronics & Appliances
www.Abt.com | 847.967.8830

1200 N Milwaukee Ave, Glenview, IL

Our Exceptional Service
Attracts Attention

CE Hall of Fame - 2008 Circle Of Excellence Award 

Hot 100 Best Retailers
Of The Year

Illinois Retailer Merchants 
Association

Best Retailers Of The Year
Manufacturer’s Elite

continued on page 5



are a key resource for con-
sumers to research business-
es before they choose to
work with one. Reports are
based solely on factual infor-
mation gathered by BBB,
such as if a business is
licensed or not, the number
of consumer complaints filed,
dispute resolution outcomes
and whether a government
agency has taken action
against a business.

Added Bernas, “There are
many sources, including
online review sites and blogs,
that offer opinions on
whether a business is trust-
worthy or not. Consumers
should start their research on
businesses at BBB where
they can continue to get reli-
able, objective information.” 

BBB also provides con-
sumers an easy way to identi-
fy trustworthy businesses
through its Seal program.
Businesses accredited by
BBB earn and display the
BBB Seal and contractually
agree to meet and uphold the

organization’s high standards
for integrity and reliability.
BBB reviews each business
that applies for the BBB Seal
and strictly enforces its stan-
dards, accrediting only those
meeting and upholding BBB
Standards For Trust, and
revoking Seals from those
businesses that don’t. 

“Though nearly 60 percent
of consumers, according to
our survey data, currently
understand that BBB affilia-
tion is only available to com-
panies that meet high stan-
dards of trustworthiness, reli-
ability and responsiveness,
we want and are seeing that
number to grow significant-
ly,” said Bernas. “Our public
outreach campaign will make
consumers more aware that
businesses earning the BBB
Seal pledge to follow through
on their commitments, deliv-
er on their promises and right
any wrongs if an honest mis-
take has been made.” 

BBB has also introduced a
series of how-to books on

buying a home, buying a fran-
chise business and starting a
business on eBay. “BBB Insid-
ers’ Guides” include informa-
tion on how to navigate each
process successfully while
avoiding common pitfalls and
mistakes. The books are avail-
able now at major retailers
such as Barnes & Noble, Bor-
ders and Books-A-Million and
are also available for pur-
chase on the BBB Web site
at, www.bbb.org.

In addition, BBB continues
to offer the same services
consumers have always relied
upon to help in every stage of
the buying process, including:

• BBB advice and alerts –
BBB provides pre-purchase
advice for consumers on a
wide range of issues, and
posts alerts on the latest
consumer fraud incidences
and tips on how to avoid
them.

• BBB reports on charities
– BBB Wise Giving ReportsTM

on charities help con-
sumers make informed
donation decisions and
find trustworthy charities

with objective information
gathered by BBB.

• Complaint and dispute
resolution services –
Consumers can contact
BBB to help them resolve
disputes with any type of
business, and for specific
automobile manufacturer
issues, they can get help
from BBB AUTO LINE®. 

BBB also promotes truth in
advertising through its admin-
istration of the advertising
industry's system of self-regu-
lation, including the National
Advertising Division, Children's
Advertising Review Unit,
National Advertising Review
Board and Electronic Retailing
Self-Regulation Program.

For more information about
BBB, and to see and access
new products and resources,
visit www.bbb.org. 
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WOODFIELD
NISSAN

WOODFIELD
NISSAN.COM

^^#1 volume dealer is cited by Nissan 
North America total sales year to date.  

847.310.1900
700 W. Higgins Rd. 
Hoffman Estates

For more infor-
mation about
BBB, and to see
and access new
products and
resources, visit
www.bbb.org. 

ICC# 23937MC
DOT# 180860

BBB Reinvigorates Brand
continued from page 4



A large majority of Ameri-
can households now have
debit cards, also known as
check cards, but not everyone
understands all the “bells and
whistles.” The Better Business
Bureau encourages con-
sumers to know how debit
cards differ from credit cards
and to use them responsibly. 

Debit cards may resemble
credit cards, but they operate
like cash. When you use a
debit card, your money is
quickly deducted from your
bank account, assuming you
have sufficient funds. There is
no grace period. In addition,
you may be charged a fee per
use of the card, and the
amount of money you can
debit per day or month may
be capped. 

Like credit cards, debit
cards offer a convenient alter-
native to carrying cash or
checks, and are widely accept-
ed by merchants. The similari-
ties end, however, if your debit
card ends up lost or stolen. If

your credit card is stolen, your
liability is limited to $50. If
someone uses your debit card
without your permission, you
could lose much more. 

Your losses will depend
upon how quickly you
report the loss and whether 
your financial institution
offers protection above that
required by law. If you report
the loss within two business
days, government regulation
restricts your liability to $50
of unauthorized use. If two
business days pass, but you
report the missing card with-
in 60 days after your state-
ment is mailed, your liability
is limited to $500. If you
report an unauthorized trans-
fer following that 60-day
period, you could lose all the
money in your account and
overdraft line of credit. 

To use your debit card
responsibly: 

• Know where your card is at
all times. If you misplace it,

contact your financial
institution or card issuer
immediately.

• Choose a Personal Identifi-
cation Number (PIN) that 
is different from your
address, telephone num-
ber, Social Security number
or birthday. Do not write
the PIN on the card sleeve
or on papers that you carry
in your purse or wallet.

• Keep all transaction receipts
and compare them to your
bank statements. Immedi-
ately report any errors or
unauthorized transfers.

• Most importantly - remem-
ber a debit card is different
from a credit card, as there
is very little protection if
the card is lost or stolen.
Learn about your rights
and responsibilities with a
debit card! 

Check out northern Illinois
businesses with the BBB 
at www.bbb.org or
312.832.0500. 
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105 Rt. 173•Antioch, IL

CALL NOW!
847-395-0200
or visit us on the web @

dodgeofantioch.com

•SRT8s
•MAGNUMs
•CHARGERs
ARRIVING
DAILY!

Challengers

Chargers

Journeys

Avengers

Ram pickups

Caravans

Calibers

Magnums

Tips on 
Debit and Check Cards

CarMax
Torch Award For Marketplace Ethics was presented by BBB President &
CEO Steve J. Bernas, (left) to Gary Roach, Sales Manager representing
CarMax. Also shown are ABC7 News Anchor Kathy Brock and BBB Chair
Chuck Gavzer at the November 29th event at the Holiday Inn Mart Plaza. 

Category II
1,000 - 7,499
Employees

Power Construction
BBB Chair Chuck Gavzer (left) Gary Schreiber, partner from Power 
Construction, ABC7 News Anchor Kathy Brock and BBB President & CEO 
Steve J. Bernas present the prestigious Torch Award For Marketplace
Ethics on November 29th. 

Category III
100 - 999
Employees

Feldco
BBB Chair Chuck Gavzer, (left) welcomes BBB Board Member and 
winner Doug Cook, president & CEO of Feldco the Torch Award For 
Marketplace Ethics along with ABC7 News Anchor Kathy Brock and 
BBB President & CEO Steve J. Bernas at the 11th annual program at the
Holiday Inn Mart Plaza.

Category IV
10 - 99 
Employees 

IHM Remodeling Repair Contractors
BBB President & CEO, Steve J. Bernas, (left) President Dawn. M Tuskey 
of IHM Remodeling Repair Contractors, Awards Presenter Kathy Brock 
and BBB Chair Chuck Gavzer display the Category V Torch Awards 
trophy on November 29th.

Category V 
1 - 9 
Employees 

The 2007
Torch Awards 

for Marketplace Ethics
2 0 0 7  W I N N E R S



Over 8.4 million people
became a victim of identity
theft in 2006. In that same
year the economic loss was a
staggering 49.3 billion dollars!

Fortunately, while not com-
pletely preventable, you can
take steps to protect yourself.

The Better Business Bureau
along with the Federal Trade
Commission, the Illinois Attor-
ney General’s Office, the Unit-
ed States Postal Inspectors
Service, the Chicago Depart-
ment of Consumer Services,
Cook County’s  State’s Attor-
ney and The Chicago Police
are hosting the 3rd Annual
Shredder Day – Shred it & For-
get it! 

Shredder Day is being held
to give residents and small
businesses an opportunity to
dispose of their unwanted
personal financial/confidential
documents for free.  

The event will be held Sat-
urday, June 14th, at the United
Center LOT E (bordering
Wood, Madison and Paulina).
Hours for Shredder Day are 9

a.m. to 2 p.m. A shredder truck
will be on hand to destroy all
the sensitive material on site
to help consumers protect
their identities.  

The free shredding services
are being provided by Beaver
Shredding and ProShred
Security, both are BBB accred-
ited businesses.

Residents are asked to limit
the information they want
shredded to 10 boxes of docu-
ments.

In addition, representatives
from the participating organi-
zation will be on hand to offer
guidelines for shredding docu-
ments, and answer questions
about how to keep your per-
sonal information safe.

Here are some suggestions
for deciding how long to keep
personal financial information:

• The IRS has three years 
from your tax-filing date to 
audit, and has six years to 
challenge a claim. A good 
rule of thumb is to keep all 
tax returns and supporting 

documentation for seven 
years.

• Keep credit card statements
for seven years if tax related
expenses are documented.

• Keep paycheck stubs for 
one year. Be sure to cross 
reference the paycheck 
stub to the W-2 form.

• Be sure to keep bank state
ments and cancelled checks
for at least one year.

• Bills should kept for one 
year or until the cancelled 
check has been returned. 
Receipts for large ticket 
items should be kept 
for insurance purposes.

• Home improvement 
receipts should be kept for 
six years or permanently.

• Items such as birth certifi
cates, social security 
cards, insurance policies, 
titles or wills should be 
kept permanently in a 
safety deposit box.

• If you are going to dispose 
of documents with sensitive
information, be sure to 
SHRED!

Shred it & Forget it!
Identity theft is the fastest growing crime 
in the U.S. According to a recent study 
released by the BBB
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COMMERCIAL REAL ESTATE

BROKERAGE
Inland Real Estate Sales, Inc.

REAL ESTATE AUCTIONS
Inland Real Estate Auctions, Inc.

INVESTMENT PROGRAMS
Inland Real Estate Investment

Corporation

REAL ESTATE FINANCING
Inland Mortgage Capital
Corporation

LAND DEVELOPMENT
Inland Real Estate
Development, LLC

PROPERTY MANAGEMENT
Inland Commercial Property
Management, Inc.

Who You Do Business With Is Everything®

The Better Business Bureau
(BBB) announces the launch
of the first-ever line of books
to carry the trusted Better
Business Bureau name. “BBB
Insiders’ Guides” are easy to
follow – packed with check-
lists, worksheets, and “Quick
Tips” – and provide the same
reliable advice the public has
come to expect from BBB for
nearly a century. 

For the first three books of
the series, BBB experts pro-
vide information, advice and
insights based on real-world
experience on how to buy a
home, launch an eBay busi-
ness, or open your own fran-
chise. “BBB Insiders’ Guides,”
published by The Planning
Shop, de-mystify often intim-
idating topics and provide
readers with step-by-step
guidance. 

“BBB has been a leader in
consumer education for
decades and this book series
builds on our tradition of pro-

viding trustworthy and reliable
advice that people can use in
everyday life,” said Chicago
and Northern Illinois BBB Pres-
ident & CEO Steve J. Bernas.
“Each book is designed to help
consumers and entrepreneurs
make informed choices and
feel confident in making the
many important financial deci-
sions they face.” 

“BBB Insiders’ Guides” are
available in bookstores
including Barnes & Noble,
Borders Books, Books-A-Mil-
lion, and airport bookstores
nationwide. The books also
are available online at Ama-
zon.com and through your
BBB at www.chicago.bbb.org. 

The first three “BBB
Insiders’ Guides” are
titled:

Better Business Bureau
Buying a Home: Insider’s
Guide to Success - Purchas-
ing a home is the single
biggest investment most

people make in their lives.
This thorough guide helps
readers successfully navigate
the world of agents, home
selection, contracts, inspec-
tions and mortgages, as well
as how to time a home pur-
chase to take advantage of
down markets and a special
section on purchasing invest-
ment property.

Better Business Bureau
Starting an eBay Business:
Insider’s Guide to Success
- Every day, more than 36
million items are up for auc-
tion on eBay. This book pro-
vides step-by-step guidance
on all aspects of starting, run-
ning and growing an eBay
business. Whether a reader
wants to start a spare-time
business, develop an online
enterprise, or add an eBay
presence to an existing com-
pany, this thorough guide
provides entrepreneurs with
the keys to success in the
eBay world.

Better Business Bureau
Buying a Franchise: Insid-
er’s Guide to Success - Fifty
percent of all retail sales come
from franchises. Franchising is
booming, but buying a fran-
chise is a major investment,
often exceeding more than
$100,000. This guide helps
people investigate and choose
the right franchise, negotiate
the contract process, under-
stand all fees and start-up
costs, and learn about financ-
ing options, as well as proven
techniques for running a suc-
cessful franchise. 

“BBB Insiders’ Guides” are
part of a larger, national cam-
paign by BBB to enhance
consumer trust in the mar-
ketplace. Consumers are
encouraged to always “Start
With TrustSM” and start with
BBB for objective advice on
marketplace issues. “BBB
Insiders’ Guides” serve not
only as reliable advice to
consumers, but also encour-
age entrepreneurs to meet
the high standards of BBB
for marketplace trust issues.

BBB Announces First-Ever Series of 
BBB “How-To” Books

New BBB How-To Books

�
FREE BROCHURE
9 Northern Illinois Locations 
www.cremation-society.com
info@cremation-society.com

For your free 
brochure  
please call:
1-800-622-8358

Cremation Society of Illinois

“A n s w e r s

Q u e s t i o n s

C r e m a t i o n”

to the most 
commonly asked

about

� Since 1983 
� 24 Hour Service 
� Simple, dignified and affordable 

preplanning and final arrangements
� Family-owned and operated
� Illinois’ most trusted provider

of cremation services
� Crematory on premises 

(2 Locations)
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Potential victims across the
country are receiving notifica-
tions via mail that they are
‘lucky’ lottery winners. The
solicitation and check offer is
a scam whose only intent is to
defraud the recipient rather
than bring good financial
news. The volume of these
types of letters currently
going around is substantial,
so if you think that you have
been singled out as a lucky
winner in a drawing or a lot-
tery that you don’t ever recall
entering, think again before
responding

Shaymon Thomas, of Rock-
ford was one of the “lucky”
winners. On September 9th
she received a check for
$2,750 from BandCard Lot-
tery. Following instructions
she deposited the check and
a day later withdrew the
funds to wire to Rochester,
New York to cover taxes and
fees on her $52,000 prize.
Because she frequently par-
ticipates in online contests
she thought she was in fact a
winner. However, after she
wired the money, she did not
receive the winners check.
Now suspicious she contact-
ed the BBB’s Rockford office
who recommended she
immediately call her bank. In
the end Ms. Thomas found out
she is one of thousands of
people who have become vic-
tims. 

If an unsolicited letter with
a notification that you have
won an award is received in
the form of a final notification
or you are a winner it will also
urge your direct and immedi-
ate response. Most often the
recipient will find a check
included with their name on it.
Exercise caution as you are
being targeted by a scammer. 

The BBB receives hundreds
of calls from consumers who
have received these scam let-
ters and unfortunately,
despite our warning many of
the callers choose to believe
the letters and checks are
real.  The potential lose, for
anyone who gets involved in
this scam, can be substantial
usually around three thou-
sand dollars.

The BBB reports this fraud-
ulent activity to several law
enforcement authorities and
works closely with the Feder-
al Trade Commission, the Illi-
nois Attorney General’s
Office, The U.S. Postal Inspec-
tion Service who are working
in concert with us to help shut
down these scams. Unfortu-
nately, it is extremely difficult
if not impossible to recover
consumer’s money once they
have sent it to these scam-
mers.

Lottery Scam 
Prevention Tips:
• If you get an alleged award

notification letter, several
things become evident. The
text of the winnings will
have a very generic-sound-
ing name, such as USA
Mega Direct or USA Lotto
Direct, both of which sound
like you could have poten-
tially entered. 

• You will then be congratu-
lated on being a winner of a
large amount of money,
given a reference number,
and subsequently asked to
not make your winnings
public just yet. For conve-
nience’s sake, you will
almost certainly be given a
name of a contact or finan-
cial secretary who is to
allegedly help guide you
through your award claims
process. 

What is necessary to keep in
mind is that anytime any-
one asks you to pay for
something that they claim
you have won, a red flag
should go up. If anyone
asks you to wire a payment
via Western Union to Cana-
da, another red flag should
go up. If you happen to
receive a solicitation of
being an awards or lotto
winner and then are provid-
ed with a check to alleged-
ly cover taxes or fees, turn
it into your local Postal
Inspector’s Office. 

• The one thing these con-
tacts have in common is
that they have a Canadian
phone number for you to
call, frequently out of
Ontario and British Colum-
bia, regardless of where
they claim to be, Canada or
the United States. 

• Included with the letter will
almost always be a legiti-
mate looking check, with an
amount that can range
from several hundred to
several thousand dollars.
The solicitation will tell you
that this check is to help
you offset the pay for insur-
ance, taxes, and shipping
and handling fees which
you will need to pay before
you can claim your prize,
and will then direct you to
call their financial advisor in
order to find out how to
claim the winnings. 

• Sometimes this check may
even be addressed as com-
ing from a well-known
and/or Fortune 500 com-
pany with wide name
recognition, which may put
you in a fake comfort zone.
This is in actuality an
instance of identity theft of
a business, which may likely
not be aware that its name
and identity are being

fraudulently used in a
check scam.

• As soon as you call the
number provided on your
solicitation, you will be
instructed to deposit the
check into your personal
bank account. Here is
where the essence of the
check scam lays: as real as
it may look, the check will
not have any funds to back
it up. Shortly after taking
out what you think are the
funds from the check, you
will be instructed to wire a
certain amount of money,
usually via Western Union
of MoneyGram, to a previ-
ously undisclosed third
party location.

• The money that you will be
wiring will be your own,
provided that you have
enough in your account to
cover the amount being
sent. If not, within a few
days your bank will realize
that the check you deposit-
ed was a fake one, as a
result of which it will
bounce and you will be held
liable for any insufficient

fund fees at the least.  
• Contact the BBB to report

the scam at our website –
www.bbb.org

Great Selection • Great Service
2 Great Locations

1000
CARS, TRUCKS & VANS ON DISPLAY 

FOR IMMEDIATE DELIVERY

Frank Mancari
Owner, Operator

“New or
used, you’ll

always get a
great deal at

Mancari’s”

18 or OLDER NO CO-SIGNER

EVERYBODY
DRIVES

REGARDLESS
of CREDIT

“You’re going to love the way we do business!”

with a good 
down payment

Mancari’s Chrysler Jeep 

OAK LAWN
4630 W. 95TH ST. 

(708)423-0910
www.mancaris.com

Mancari’s Chrysler Jeep 

ORLAND
8821 W. 159TH ST. 

(708)460-8400
www.mancaricars.com

You’re A WINNER!

The Better Business Bureau
of Chicago has recently
begun offering an additional
FREE service to consumers
on its website– www.bbb.org
that empowers over 9,400
consumers and businesses
who access the site each day
the ability to obtain a quote 

from current BBB members
via e-mail, phone or mail. 

This powerful resource
called eQuote helps con-
sumers and BBB members
who are interested in pur-
chasing goods or services
from companies they trust,
BBB members. 

To immediately access this
valuable service and provide
yourself the opportunity of
doing business with BBB
Accredited Businesses just go
to the website listed above
and click on the eQuote but-
ton in the middle of the
Chicago BBB page. 

BBB eQuote 
Connects buyers with ethical businesses

847-303-5800 888-SEEPAGE

2207NHammondDr Schaumburg

Additions • Basements
Decks • Tile •Painting

Kitchens & Baths 
Historic Renovations
All Phases of Construction

Quality & Pride Built Right In
Since 1990

www.driscollconstructioncompany.com

driscollconstruction@yahoo.com

(815) 478-4030
(708) 233-1514

Residential/Commercial
Licensed, Bonded & Insured
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SAVE 20% - 40% OFF RETAIL
Over 20,000 wedding products

Free shipping on Bride & Bridesmaid dresses 

Quick and easy on-line ordering

Expert customer service 7 days a week

Create your own FREE Wedding Website

* Some restrictions do apply, see our site for details.

CHICAGO • 730 N Franklin St #300 • 312.475.0500
SCHAUMBURG • 607 E Golf Rd • 847.882.0700

GLEN ELLYN • 1184 Roosevelt Rd • 630.629.4040
OAK LAWN • 5433 W 95th St • 708.499.0600

AURORA • 4460 E New York St • 630.631.5200
ORLAND PARK • 15180 S LaGrange Rd • 708.966.5200

Shop
On-line at...

houseofbrides.comhouseofbrides.com

Complaint processing is
the most visible service the
BBB provides. After the BBB
receives a complaint, it is
communicated to the compa-
ny. In some cases, complaints
are resolved within a few
hours because the business
realizes that the longer it
takes to resolve a complaint,
the harder it is to conclude it
satisfactorily. If the matter is
not resolved, the BBB will

attempt to mediate the prob-
lem. If mediation efforts fail,
arbitration will be offered.

By tracking complaints and
their resolution, the BBB is
able to establish a customer-
relations file that is used in
developing a fair and objective
report on the company.

Complaint data is valuable
when working with a compa-
ny or industry to determine
how to eliminate the cause of

the complaints so future cus-
tomers will not experience
the same difficulty.

Occasionally, the BBB may
be unable to obtain coopera-
tion from the company. 
A pattern of unanswered 
or unresolved complaints
become a part of the firm’s
record, and are reported to
inquirers who ask about the
company.

File a complaint at
www.bbb.org ; over the
phone at 312.832.0500 or
mail it to the BBB, 330 N.
Wabash Ave., #2006; Chica-
go, IL 60611 at no charge.

What Happens When You
File a Complaint With the BBB?


