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Last year more than 3.1 million people asked the BBB about the reputation
of companies in Northern lllinois or asked us to assist them with a complaint.
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The Pampered Chef, Ltd. Systems, Inc. Company Finance Real Estate Service Corp.

BBB CHANGES BUSINESS “MEMBER” STATUS TO “ACCREDITED BUSINESS”

how to reach your BBEB

To Ask About A Company Or
File A Complaint The Better
Business Bureau makes it easy to
obtain information about a com-
pany or charity, or to file a com-
plaint. Here’s how:

BBB Website
www.chicago.bbb.org Available
24-hours everyday.

U.S. Mail/Fax Write or fax the
BBB office nearest you:

Chicago

330 N. Wabash Avenue, Suite
2006 Chicago, IL 60611

Fax: 312.832.9985

Rockford

810 E. State Street, 3 Floor
Rockford, IL 61104

Fax: 815.963.0329

Telephone Automated Services
are available 24 hours a day, 7
days a week...312.832.0500 to file
a complaint or obtain a report.

Personal Service 312.832.0500
Consumer consultants are avail-
able from 8:00 am to 6:00 pm
Monday through Friday.

BBB AUTOLINE 800.955.5100
This service only deals with com-
plaints related to problems with
vehicles made by certain manu-
facturers.

Bienvenidos al BBB en espaiiol
informacion importante para
el consumidor en espafol.
Proporcionado por el Better
Business Bureau, sirviendo al
area de Chicago y el Norte de
lllinois

Complaints taken over the internet are processed immediatly provided

the BBB has contact information.

Complaints taken over the telephone are processed within 24 hours.

The BBB Remains on the front lines for businesses and consumers with new
resources and a new look. This Consumer Resource Guide is included in the Chicago
Tribune on Oct. 30, 2007 and includes an Accredited Business Roster as of Sept. 20.

Better Business Bureau has changed the way businesses affiliated with the
organization are designated, from “BBB Member” to “BBB Accredited Business.”
This change is part of a larger campaign highlighting the valuable resources and
services the BBB offers to help make informed pre-purchase decisions.

The new “Accredited” designation highlights that businesses affiliated with BBB
contractually agree to meet and uphold BBB’s high standards for integrity and reli-
ability. BBB reviews each accredited business and strictly enforces its standards.

Other visible changes at BBB include a new logo, a redesigned Web site and a
new tagline: “Start With Trust®”. This new tagline describes the vision and spirit of
BBB to work to create a fair marketplace.

BBB’s goal remain to cultivate and encourage trust between businesses and con-
sumers, and we have introduced a series of how-to books “BBB Insiders’ Guides”.

Sincerely,

Steve J. Bernas
President & CEO

Charles A. Gavzer
Chair
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S0ard of Directors 2007-2008

Irv Abrams

Walgreen Company

Billy Abt

ABT Electronics

Ronald G. Agypt
Combined Insurance Co. of America
James W. Aldrich
Delaware Place Bank

Jack Arslanian
MiniMoves, Inc.

Ed Bachler

Nombach Home Exteriors
Brian K. Barkley
Access One, Inc.

John Belli

Tru-Link Fence

Steve J. Bernas

Better Business Bureau/Chicago
Shirley Bicknell

Sears Holding Corporation
Jerry N. Boudreau
TransUnion LLC

Patricia Davis Brooks
Apple Vacations

Cathy Bushman
Tiffany & Company
Lawrence J. Carney
American Home Heating Co.
Eli Carrillo

Protecta Home Loans, Inc.
Charles S. Childs, Jr.
A. A Rayner & Sons

Doris K. Christopher
The Pampered Chef, Ltd.
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Jerry H. Cizek Il

Chicago Automobile Trade Assoc.
Gerald M. Cole

Waste Gasification Systems, Inc.
llene Collins

The Apartment People
Douglas Cook

Feldco

Nicholas Dacanay

Discover Financial Services
Richard Dent

First Communications

Kenneth DePaola

Chicago Tribune

Steve Dezara

Luna Carpet & Blinds, Inc.
Bernie DiMeo

DiMeo Company

Rick Dow

Midas International Corporation
Mark T. Doyle

All My Sons Moving & Storage, Inc.
Paul Fisher

Danley Garage World

Russell T. Wicker Freeman
Coyne American Institute

A. F. Duffy Gaynor

IBM Corporation

Ed Garcia

Wireless Central LLC

Charles Gavzer

Fulton Catering Cataldo Enterprises
Dayle Gillett

The Inland Real Estate Group, Inc.

SV
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PONTIAC

James Gnoffo

AAA Chicago

Patricia Golden

NBC5 Chicago

Edward E. Gordon

Imperial Consulting Corporation
Peter Grande

State Farm Insurance

David P. Gutman

Momentum Advantage Partners LLC
Richard Hynes

Hynes Assoc. Architects & Interiors
John H. Idler

ABC 7 Chicago

Herbert F. Corky Imhoff, Jr.
General Employment Enterprises, Inc.
Joann Jackson

Integrated Project Mgmnt Co,, Inc.
Victor Jacobellis

Rose Productions

Carl G. Jacobson

GE Commercial Finance

Robert F. Kastenholz
LaSalle National Bank

David Kelly

R.H. Donnelley

Christopher E. Kentra
Meckler Bulger & Tilson

Joan Koebernick

Dakota-K Auto Repair & Tire Center
Alex Kolosiwsky

BFS Retail & Comm. Operations

John J. Kozakis
American Airlines, Inc.

THANK YOU

John Kroen

DeVry, Inc.

Israel Kushnir

George S. May International Co.
Gary Lang

Gary Lang Auto Group

Edith Leonian

Concession Services, Inc.
Marvin Lieberman
Archway Construction Company

Mark A. Lies Il, Esq.
Seyfarth Shaw LLP

David W. Maher
Public Interest Registry

Robert Marcocchio
Assurance Agency Ltd.

John Martin
Chicago Sun-Times

Howard Medley
Medley’s Moving & Self Storage

Harold Sandy Menger
Pave Man, Inc.

Matthew Messinger
Bally Total Fitness Corporation

Raymond D. Minkus
Minkus & Pearlman Public Relations

Kevin Mize
O’Hare Honda, Pontiac, Hyundai

John Moran
KPMG LLP

Robert Mudd
Mudd Advertising

Dale Mueller

Aamco Transmission Dealers Assoc.

Thauk yom Fho-agoboad o
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Michael T. Nelligan
The Staubach Company

Susan Oleari
Harris Trust and Savings Bank

George Olsen
Grant’s Appliance TV & Audio

Lisa Olmstead
ComEd - An Exelon Company

Bruce O’Neal
Matthews Roofing Company
Seymour Persky
Parliament Enterprises, Ltd.
John R. Plunkett
Plunkett Home Furnishings

Taras R. Proczko
Hartmarx Corporation

Desmond Roberts
Advantage Chevrolet

Allen Rodriguez
Charter One Bank

Robert Ryan
Plumbing Council of Chicagoland

Lauri M. Sanders
Jewel-Osco

Mark Scarpelli
Raymond Chevrolet/Olds, Inc.

David J. Schroer

Hallberg Commercial Insurors, Inc.

Thomas J. Seeberg
Marsh USA Inc.

John Smith
Tower Travel Management Corp.

David Sparks
Sparks Consulting, LLC

||-'|i"'| ||I il L

Roy Spencer

Perma-Seal Basement Systems, Inc.
Michael E. Stanczak
Hanson Material Service

Jerry S. Stock

U.S. Waterproofing

Dan B. Stone

Alberto-Culver Company
Kimberly A. Svoboda
CDW, Inc.

Cecil Treadway

Treadway Enterprises

D. Richard Walters
Automatic Data Processing ADP
John Wells

Hilton Chicago

James W. Wicklander
Lake County Press, Inc.

Jerry Zienty

Jerome A. Zienty & Associates, PC.

GENERAL COUNSEL:

John A. Janicik, Partner
Mayer, Brown, LLP

call or
click!

312.832.0500
www.chicago.bbb.org
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BBB Reinvigorates Brand,
Increases Focus to Help Consumers

Make Better Pre-Purchase Decisions

81 year old institution updates image and kicks off
“Start With Trust” public outreach campaign

Start With Trust.

The Better Business Bureaus
is telling consumers to do
just that through a new
brand and public outreach
campaign. Launching nation-
ally today, the effort will
promote how BBB can help
consumers make better
choices and more informed
pre-purchase decisions.

In 2006, BBB of Chicago
and Northern lllinois handled
a record-breaking 47,000
complaints from consumers,
marking the fifth consecutive
year complaints have risen.
And, according to a national
survey by Princeton Re-
search Associates Interna-
tional, about one in five adult
consumers in the U.S. (22
percent) have contacted
BBB in the past three years

Compiehensve busir

to get information about a
business or charity.

“While our current busi-
ness and consumer usage is
most impressive, we aren’t
reaching as far and deep as
we want to and don’t want
customers to lose out on
what we have to offer,” said
Steve J. Bernas, president &
CEO of the Better Business
Bureau of Chicago and
Northern lllinois. “The pur-
pose of this campaign both
in  northern lllinois and
nationally is to let more peo-
ple know that they can find
businesses they can trust and
avoid ones that have a bad
track record by checking
them out with BBB.”

The 81-year-old non-profit
organization provides a
wealth of free information,

Boundless information.

consumer advice and com-
pany reports that measure
the trustworthiness of all
sorts of businesses. BBB
Reliability Reports™ are a
key resource for consumers
to research businesses
before they choose to work
with one. Reports are based
solely on factual information
gathered by BBB, such as if a
business is licensed or not,
the number of consumer
complaints filed, dispute
resolution outcomes and
whether a government
agency has taken action
against a business.

Added Bernas, “There are
many sources, including
online review sites and blogs,
that offer opinions on

whether a business is trust-
worthy or not. Consumers

S e L T

el

Well, okay, the book
itself is bound.

information Full-color maps.

Lesds of communi ty content.

WWhen you need the most

complete localinfo convenienthy
boundinto one directony, turn to Dex.

Your Local Expert.

il % atat

.\,;',L'._'..-:.'-\.-.'-

should start their research on
businesses at BBB where
they can continue to get reli-
able, objective information.”

BBB also provides con-
sumers an easy way to iden-
tify trustworthy businesses
through its Seal program.
Businesses accredited by
BBB earn and display the
BBB Seal and contractually
agree to meet and uphold
the organization’s high stan-
dards for integrity and relia-
bility. BBB reviews each busi-
ness that applies for the BBB
Seal and strictly enforces its
standards, accrediting only
those meeting and uphold-
ing BBB Standards For Trust,
and revoking Seals from
those businesses that don’t.

“Though nearly 60 per-
cent of consumers, accord-

Real Yello

A D e oy

W Fags_ 15

B
BBB.

Start With Trust

ing to our survey data, cur-
rently understand that BBB
affiliation is only available to
companies that meet high
standards of trustworthiness,
reliability and responsive-
ness, we want and are seeing
that number to grow signifi-
cantly,” said Bernas. “Our
public outreach campaign
will make consumers more
aware that businesses earn-
ing the BBB Seal pledge to

Continued on page 6
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MWake time for what's
important in your life,
and leave the reat ta us.

Bl-AHMUAL J0-POINT HOME INSPCCTIONS
Faundation, Easamant & Yard
Extariar Walls, Windows & Doers

Roofing & Attic + Interiar Burfaces
Elecirical Systerm & Fistures
Heating & Caaling Systems
Fluniling - Jalely Jyelens

MAINTENAMCE & CLEANING th.
Heating, Eoaling & Water Systeme b ¢a5 pet mar
Ouctwork and Dirger Went
Exterior Hore, Guitere & Palio

CMCRGCRGY RCPAIR RCFCRRAL SCRVICE 2407

CALL TODAY FOR YOUR FREE ESTIMATE
(630) 305 - 3600

www.Complers HomeMaintenance. ner.

BBB Reinvigorates

follow through on their com-
mitments, deliver on their
promises and right any
wrongs if an honest mistake
has been made.”

BBB’s reinvigorated brand
includes a redesigned logo
and Web site and new
tagline (Start With Trust™™) to
better emphasize the variety
of services that consumers
can access through the
organization. To help get the
word out, BBB has launched
a national sponsorship cam-
paign on National Public

Brand Continued from page 5

Radio and produced new
print, outdoor, television and
radio advertisements for use
in local markets. The cam-
paign will be rolled out on an
ongoing basis over the next
several months.

BBB has also introduced a
series of how-to books on
buying a home, buying a
franchise business and start-
ing a business on eBay. “BBB
Insiders’ Guides” include
information on how to navi-
gate each process success-
fully while avoiding common

ILeap Your Loved Cives OFf the Roof by Himinating
Gutter Cleaning Foreves.. Gioranbeed™

1H-H Ot

el 500 P

| Pl i
L

Call 'I‘ﬂ‘ N Fnll

THHT B AT

r-——————-— - - — —— —_— - ——— —— —

Oukperforming the Best

Teacte ] b st Iinrdoses for cem cdncks, 1,200 pesincls of casdkipit pasr
w e Toeot sl E& lcdis=s of redn p==r o Sakker Toggeo 1= sk the
sty oiiceert, 1ot STtk e s 1E OF Besahigl (ks ok o S oir catens.

L=t S temsd n oof e sl oo feess It sd s sicess odn I swsaste H s B
Bl W Sl Rowe sy

il v A0y ool g e DB o B ris e Niks
vy A DA ik oFeobey B0 diooss Rosl

A ANAIE ir ool I F e Fo e ot

877-137-6600

1| B

-_————— e —_.—- -

DA NIF T P, -

Tt L T B

AR A M | A sy | M A S

LIE S0 “hl

1 ol P el sl B sl sl L

DY LIT TR, -]
1l P 1 il ol B ol ke |

5 %

AT UFLE AT O T Funo@ ot W e S e e
Crusagoland's Sfdes b Lang s Crliulsy Seros oAl

Al Sreeps Ceoxiifaed = Eooudeed £ Tisuwed |
:I'u- ILeces Sexroms = Full ILacoiny Fech ocmdanar TSIl

NOVY s tre bast Hme

to dewmr aend (rspad vour damemyil
EEF.LT TIMES Chimnay Swosps
800-281-2100 =5

o 7 el I S ' R =

r'ﬁ"' I |

L ]
-

TE=e Lir ar parue =riptaisssafra

Call ikl 281 -2 0 foi 'l:‘-'-n-‘ﬂ':l'hn' Ch iy e
Piofe s foimnl to chaai & Eapoect rovs ollevidrenr

CHICAGT WEATHER IuviFLYGES CHIFIIEY
Y achen o FlRiirg BN ohis? Disondorend CrErnarer?
Call for Your FREE E}[‘hrhr hkveo e or Lh-r Eclinryin

*40°° OFF

Al'y S BELEE, AR ARE ALLE
OF O EBH AT BRI EN
-Imﬂllhih:.!\lh:'lﬂl?

= __ _#eszaizaes )

: RN T VO P [P SN 0
TR T N TRl

| +100°° OFF | i

1 Adre' A w0 5 T ILETT THe I

= EEAH TR ak el kN

New BBB How-To Books

pitfalls and mistakes. The
books are available now at
major retailers such as
Barnes & Noble, Borders and
Books-A-Million and are also
available for purchase on the
BBB Web site at, www.chica-
go.bbb.org.

In addition, BBB continues
to offer the same services
consumers have always
relied upon to help in every
stage of the buying process,
including:

BBB advice and alerts -
BBB provides pre-purchase
advice for consumers on a
wide range of issues, and
posts alerts on the latest
consumer fraud incidences

and tips on how to avoid
them.

BBB reports on charities -
BBB Wise Giving Reports™
on charities help consumers
make informed donation
decisions and find trustwor-
thy charities with objective
information gathered by
BBB.

Complaint and dispute
resolution services - Con-
sumers can contact BBB to
help them resolve disputes
with any type of business,
and for specific automobile
manufacturer issues, they
can get help from BBB AUTO
LINE®.

Continued on page 11

SERVING CHICAGOLAND
FOR ALL YOUR AUTOMOTIVE
SALES AND SERVICE NEEDS

laursllsndrover.com
laurelaudl.com
wondfiskilord.com

adkftinlypati.com
bmwofwastmant.com

Inwrellaguar.com
haureivolvo.co
hbartyviRatoyota.com

tmbofhapedville.camn
mbofwesbmant.com
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business reliability reports help

protect you
against shoddy businesses

Over 3.1 million reports
provided in 2006

Checking a company’s
BBB Reliability Report is
one way you can protect
yourself against businesses
with poor reputations. BBB
Reports tell you the compa-
ny’s track record based
upon what other con-
sumers have experienced
and relevant information
about its marketplace
activities. As a result of
handling more than two
million inquiries a year and
thousands of complaints,
the BBB frequently will
have unique insight into a
company’s business reputa-
tion and practices.

Y
BBB

What Does a BBB
Business Reliability
Report Contain?

BBB reports present
facts including the date the
BBB began recording infor-
mation about the company,
the nature of the compa-
ny’s business, and the name
of the owner or a principal
officer. The file will tell you
if a company is a member
of the BBB, as well as the
year it joined.

The main portion of a
report is the business per-
formance record based on
complaints, BBB advertis-
ing challenges, and/or
other important informa-
tion including definitive
government actions against
the company regarding its
marketplace activity. Most
reports include an evalua-

tion that has determined
whether the company
meets or does not meet the
BBB standards of business
practice. A company, in
order to be a BBB member,
must meet and maintain
strict membership stan-
dards.

Does BBB Have Infor-
mation On Non-mem-
ber Businesses?

Yes. Reports and/or file
information is available on
more than 80,000 compa-
nies and charities.

You can check out a
company or charity by call-
ing us at 312.832.0500 and
requesting a report or you
can write or visit our web-
site www.chicago.bbb.org
and obtain the company’s
record, all at no charge.

Responsible companies
provide the BBB with ade-
quate information SO
prospective customers can
be properly informed.

www.chicago.bbborg I

Qur dechication to
ethics 15 ust one
reason We'Te

The FPhamrnacy

Avnerica Trsts®
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B153.773.6490 Fax
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MERRILIVILLE, [N 46410
219,650, 3680 PHOME
219,450,309 Fax

337 SouTtH RouTte 59
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GINEBX0. 2000 PHONE
G30L320,0700 Fax

4035 WEST 77TH STREET
BUREAME, IL GU45%
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GRANTS
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ELECTRONICS
AND MORE
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G30.691 1800 PHONE
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Downers GROVE, [L 00516
30324 5900 PHiOMNE
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2647 MORIH ELsiom Ave.
CHiCAGD, IL 60647
TR ZR2000 PHONE
FrRA25.2010 FAX
5651 WEST TOLHY AVE.
MiLes, IL 60714
H347.324.70400 PHOME

HIGHLAMD PARK WITHIN STUDIO 41

HA7.324. 7044 1ax

F7-79 5, Rampal Rp.
BaTAvia, 1L 60510

14740 LaGrancE Roan
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HicHLaND Park, 1L 60035

B47. 266, 1900 rHONE

A30.593.6T00 PHONE
630.593.6111 Fax

WWW.GRANTSAPPLIANCE.COM
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Protect Your Budness
with One of the lorgest
Commerdal ksurers

inthe ilicwest.

87 7-QUOTE-ALL
877-7806-8315

Request for a confidential business relationship?

The BBB would like to
alert consumers and the
business community of an
increase of unsolicited and
fraudulent letters being sent
via regular mail, email, and
fax. The solicitations general-
ly come in the form of letters
that may look formal, sound
serious in tone, and appear
lucrative in what they offer.

Two of such fraudulent let-
ters come in the form of
requests for a “Confidential
Business Relationship” and
what is dubbed the “next of
kin” scenario. The letters start
out with the alleged writer
introducing him or herself as
either a professional, a med-
ical doctor, somebody serving
in the military, or a foreign del-
egate, high official, or politi-

Need New Flooring?

LUNA

Buy One Room
Get The Second Room

FREE],

S et vehin Wath Ang e DFfar s Cangan Dode BAGE

We've Got
You Covered!

Call or Click Today For Your
FREE In-Home Estimate

7173-202-LUNA  LUNACARPET.COM

Carpet - Hardwood - Laminate - Blinds

cian. After a formal introduc-
tion, the writer will claim that
he or she is in possession of a
very large sum of money, but
for whatever reason must
transfer it to a different
account - preferably to one in
the United States. Some of the
reasons being provided for
this offer include high interna-
tional taxes, civil or banking
disputes, or unstable political
situations which allegedly
make it problematic for the
sender to access his accounts.

The confidential business
relationship is then pro-
posed, with the aim of the
sender to persuade the
recipient to open up a bank
account, become a “silent
partner”, and accept the
funds as the sole benefactor
of the funds. After receiving
the alleged funds, via checks,
money order, etc, the sender
claims that the recipient will
get a certain cut of the
funds, usually anywhere from
8-15%, and after keeping his

share he or she must forward
the rest of the funds to an
undisclosed third party.

On occasion the request
will also ask that the recipi-
ent confidentially assume
the role of “the next of kin”
or of some specific identity,
allegedly in order to secure
the access and transfer of
money. Some versions of this
scenario include being asked
to identify yourself as the
next of kin of somebody who
allegedly died in a foreign
country and left behind a lot
of money, or to obtain the
funds from a stranger who
was either widowed or is ter-
minally ill and wants to pass
on his or her funds to a trust-
ed individual.

What’s the story with
these offers and the letters
behind them? They’re fraud-
ulent. The originators of the
letters are most likely from
foreign countries, where they

Continued on page 9
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send out fake letters en
masse, hoping that some-
body will pick one up from
their fax machine and con-
sider the “confidential busi-
ness relationship” the real
deal. What the offers are,
however, are scam opera-
tions designed to dupe the
recipients into opening up
accounts, accepting pay-
ment and depositing it under
their name, and without
knowing that the payments
were fake - be it fraudulent
checks with no money
behind them - forward “the
rest of the money” to a third
party. “The rest of the
money” is the actual money
that the victim has in his or
her account, and in reality
winds up sending it and
being robbed of whatever is
in his or her account to start
with. To make matters worse,
the victim’s financial institu-
tion will find out within days
that the deposited check is
fake and will hold the victim
of the scam responsible for
check fraud.

The BBB advises that con-
sumers and businesses do

'Ln:::; _jr~ur j'_JI'EJEJ' Jr_:r_;:

not take these letters seri-
ously and destroy them upon
receipt, regardless who they
are addressed to and how
well-intentioned they sound.
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correctly. To notify the
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A large majority of Amer-
ican households now have
debit cards, also known as
check cards, but not every-

one understands all the
“bells and whistles.” The
Better Business Bureau

encourages consumers to
know how debit cards differ
from credit cards and to use
them responsibly.
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Debit cards may resemble
credit cards, but they oper-
ate like cash. When you use
a debit card, your money is
quickly deducted from your
bank account, assuming you
have sufficient funds. There
is no grace period. In addi-
tion, you may be charged a
fee per use of the card, and
the amount of money you
can debit per day or month
may be capped.

Like credit cards, debit
cards offer a convenient
alternative to carrying cash
or checks, and are widely
accepted by merchants. The
similarities end, however, if
your debit card ends up lost
or stolen. If your credit card
is stolen, your liability is lim-
ited to $50. If someone uses
your debit card without
your permission, you could
lose much more.

Your losses will depend
upon how quickly you
report the loss and whether
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your financial institution
offers protection above that
required by law. If you
report the loss within two
business days, government
regulation restricts your lia-
bility to $50 of unautho-
rized use. If two business
days pass, but you report
the missing card within 60
days after your statement is
mailed, your liability is limit-
ed to $500. If you report an
unauthorized transfer fol-
lowing that 60-day period,
you could lose all the money
in your account and over-
draft line of credit.

To use your debit card
responsibly:

Know where your card is
at all times. If you misplace
it, contact your financial
institution or card issuer
immediately.

IPS ONpebit and Credit Cards

Choose a Personal
Identification Number
(PIN) that is different from
your address, telephone
number, Social Security
number or birthday. Do not
write the PIN on the card
sleeve or on papers that you
carry in your purse or wallet.

Keep all transaction
receipts and compare
them to your bank state-
ments. Immediately report
any errors or unauthorized
transfers.

Most importantly —
remember a debit card is
different from a credit card,
as there is very little protec-
tion if the card is lost or
stolen. Learn about your
rights and responsibilities
with a debit card!

Check out northern lllinois
businesses with the BBB at
www.chicago.bbb.org or
312.832.0500.
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